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At Hyatt, we care for people  
so they can be their best.
Our commitment to care for all our stakeholders 
— colleagues, guests, customers, owners, 
shareholders, and communities — drives all we do 
and how we work. It guides how we care for our 
people, communities, and our planet, how we 
protect information and assets, how we 
demonstrate integrity in our business dealings, 
how we communicate honestly and transparently, 
and how we act as responsible professionals.  As 
members of the Hyatt family, we also bring our 
purpose to life every day through our World of Care 
platform which serves as our global approach to 
advancing care in meaningful and impactful ways.

Our Code of Business Conduct and Ethics reflects 
these commitments and provides a framework for 
making ethical business decisions. While it will not 
tell you everything you need to know about the 
laws that apply to our business, it will give you an 
overview of our expectations in key areas.

Thank you for taking time to connect with and  
care for those around you and for your  
continued commitment to Doing What’s Right.  
I am honored and proud to be part of the Hyatt 
family with each of you.

With gratitude,

Mark S. Hoplamazian 
President and Chief Executive Officer
Hyatt Hotels Corporation

2HYATT HOTELS CORPORATION CODE OF BUSINESS CONDUCT AND ETHICS



TABLE OF CONTENTS

Doing What’s Right.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Support for Best Choices. . . . . . . . . . . . . . . . . . . . . . . . . . . . 5

We Care Enough to Speak Up.. . . . . . . . . . . . . . . 6

Our Commitment.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

Additional Guidance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

Ethics Hotline. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6

What Happens When a Report Is Made.. . . . . . . . . . . . . 7	

How We Care for Our People, 
Our Communities, and Our Planet .. . . . . . . . 8

Mutual Respect.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9

Caring for People.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10

Safe Workplace.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10

Human Rights.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11

Community Engagement  
and Volunteerism.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11

Environmental Sustainability.. . . . . . . . . . . . . . . . . . . . . . 11

How We Protect Information 
and Assets.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12

Data Privacy and Security. . . . . . . . . . . . . . . . . . . . . . . . . . 13

Confidential Information.. . . . . . . . . . . . . . . . . . . . . . . . . . . 14

Protection and Proper Use of Assets.. . . . . . . . . . 15

How We Demonstrate Integrity  
in Our Business Dealings.. . . . . . . . . . . . . . . . . . . . 16

Gifts and Entertainment.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 17

Bribes and Kickbacks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18

Competition and Fair Dealing.. . . . . . . . . . . . . . . . . . . . 19

How We Communicate  
Honestly and Transparently.. . . . . . . . . . . . . . . 20

Responsible Communication.. . . . . . . . . . . . . . . . . . . . . 21

Accurate and Transparent Records  
and Financial Reports.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 22

How We Act as Responsible  
Professionals.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 23

Conflicts of Interest and  
Corporate Opportunities.. . . . . . . . . . . . . . . . . . . . . . . . . . 24

Insider Trading. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25

Political Involvement. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26

Anti-Money Laundering.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 26

A Guide to Ethical Decision-Making. . . . . 27

Conclusion.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28

HYATT HOTELS CORPORATION CODE OF BUSINESS CONDUCT AND ETHICS 3



INTRODUCTION

At Hyatt, we are guided by our purpose — to care  
for people so they can be their best. 

To be at our best, both as individuals and as an 
organization, we act ethically and follow the laws and 
requirements that apply where we do business. It is  
our expectation that all of us at Hyatt act in this  
way — no matter who we are and no matter what  
we do for the organization.

Our purpose is brought to life through our dedicated 
Hyatt colleagues and our global World of Care platform 
where we focus our efforts to advance care for the 
planet, people, and responsible business. We highlight 
these commitments throughout this Code.

Doing What’s Right

HYATT HOTELS CORPORATION CODE OF BUSINESS CONDUCT AND ETHICS 4



This Code is intended to help us make the best choices at work. In it,  
you will find a framework for conducting business the right way. 

Throughout the Code, we point to other Hyatt resources and compliance  
policies available to you that you can consult for more guidance. Policy links  
in this Code are only available to Hyatt colleagues. 	

Read the Code to know what is expected of you. Then refer back to it and 
additional Hyatt policies for guidance any time you face a situation where you 
have questions. You may also find the Guide to Ethical Decision-Making at the end 
of this Code to be a useful resource.

EVERYONE, EVERYWHERE

Our Code applies to everyone in the Hyatt family — including colleagues, 
supervisors, managers, leaders, senior management, and the board of directors. 

We also strive to work with third party agents, suppliers, vendors,  
and business partners who share our values.

Because we operate globally, we might have to comply with different policies 
and rules depending on where we work. Although this Code should be your 
roadmap, remember that your decision making should be guided by local laws as well.

Contact your supervisor or another compliance resource if you are not sure 
where to find specific information that you need. 

The waiver of any provision of this Code for any Director of the Hyatt Board, 
executive officer, senior financial officer, or anyone else may only be authorized 
by the Hyatt Board of Directors or Audit Committee.

Support for Best Choices 
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MISCONDUCT 
OBSERVED OR 

CREDIBLE REPORT 
RECEIVED

ITEM LOGGED IN 
INVESTIGATION 
MANAGEMENT 

SYSTEM

ROUTED TO THE 
PROPER INTERNAL 

RESOURCE, SUCH AS:

INVESTIGATIONINVESTIGATION 
PLAN DEVELOPED

ALLEGATIONS VERIFIED 
OR ALLEGATIONS 
WITHOUT MERIT

AFTER-ACTION

What Happens When a Report Is Made?

Disciplinary actions  
if appropriate

Determine if policies  
or procedures  
need alteration

Determine if 
government reporting 

necessary

Determine if more 
training/communication 

needed

Human ResourcesCorporate Security

Internal Audit

Legal DepartmentEnvironmental Health 
& Safety

Others as appropriate
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How We Care for Our People,  
Our Communities, and Our Planet

•	 Mutual Respect

•	 Caring for People

•	 Safe Workplace

•	 Human Rights

•	 �Community Engagement  
and Volunteerism

•	 Environmental Sustainability 
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How We Protect  
Information and Assets

•	 Data Privacy and Security 

•	 Confidential Information

•	 Protection and Proper Use of Assets 
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CONFIDENTIAL INFORMATION

Working at Hyatt often gives us access to information about colleagues, guests, 
business partners, or the Company that should not be made available to the public. 
When we ensure that only the appropriate people have access to confidential 
information, and when we use this information the right way in accordance with our 
policies and the laws, we help protect our Company, and those around us, from harm.

•	 Protect the confidential information of our Company, colleagues, guests,  
and business partners. 

•	 Never discuss business information in public that might include Hyatt’s trade 
secrets or confidential plans.

•	 Recognize what information may be considered intellectual property  
and understand how to safeguard it. 

•	 Never take or share photographs of colleagues or guests unless you  
have the appropriate approval.

•	 Do not leave confidential information visible and unattended whether  
on your desk, a copy machine, or an unlocked computer screen.  

•	 Follow all IT safeguards and policies. Use strong passwords on Company 
systems and devices, be cautious with emails from an unknown source,  
and do not open attachments or follow links unless you know they are safe.  

•	 Comply with all confidentiality policies and protocols whether working  
at a Hyatt office, at a Hyatt property, or remotely.

•	 Consult our public communications guidelines before committing  
to an external interview or speaking engagement.

•	 Direct any question from a guest about the handling of their personal 
information (such as a request for a copy of their information) to privacy@hyatt.com.

PROTECT OUR INFORMATION

Protecting the Company’s information also includes a responsibility to preserve the 
intellectual property that makes Hyatt the Company we are today. For example, we 
must be sure to use our Company’s trademarks, logos, brand names, and computer 
systems carefully and in accordance with our policies.   

READ BETWEEN  
THE LINES

USE GOOD JUDGMENT:  
UNDERSTAND WHEN INFORMATION IS 
CONFIDENTIAL

If you ever wonder if information is confidential, err on the side of 
caution. Confidential information includes any information that is not 
available to the public that could harm our Company or our guests or 
business partners if disclosed or put into the hands of our competitors. 
Some examples include:

•	 Brand standards

•	 Operating manuals

•	 Data processing systems

•	 �Information about guests, such 
as their room numbers or 
whereabouts

•	 �Sales and marketing information 
or strategies

•	 �Financial information, including 
Company performance and 
terms of business agreements

•	 Programs 

•	 Procedures

•	 Databases and other data
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CARING FOR  
PERSONAL INFORMATION

In order to run our business, Hyatt must collect and store information 
about individuals. Part of caring for one another and our guests means 
always being respectful of the personal information we come across.  
We must comply with the laws that protect personal information.  And, we 
must also be sure to access personal information only if we have permission 
to do so and only if it is required as part of our job. When we handle personal 
information, we must only collect the required personal information, use 
the personal information only for the purpose it was collected, and retain  
it only for so long as necessary.   





How We Demonstrate Integrity  
in Our Business Dealings

•	 Gifts and Entertainment

•	 Bribes and Kickbacks

•	 Competition and Fair Dealing
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BRIBES AND KICKBACKS 

We comply with all laws that prohibit bribery, and we do not make promises or grant 
favors in exchange for a business advantage. Because Hyatt can be viewed as 
responsible for any unlawful actions by third parties who work on our behalf, we 
demonstrate diligence when employing and overseeing all third parties. 

•	 Never use or offer funds, assets, services, or Hyatt facilities in order  
to improperly influence a business decision.

•	 Do not offer to work above and beyond a current scope of work in the hopes  
of gaining additional business.

•	 If you manage third parties, make sure they are familiar with Hyatt’s rules against 
bribery and oversee their actions closely. 

•	 Record all payments and transactions truthfully and correctly, and do not try  
to hide the actual purpose of an expense.

USE GOOD JUDGMENT:  
DO NOT BRIBE

At Hyatt, we simply do not bribe. Bribery is bribery, whether we are dealing  
with a government official, agent, employee, supplier, guest, or anyone else. 

C OMMIS SION S OR REFERR AL FEES

Our policy prohibits us from accepting anything of value for referring third 
parties to any person, organization, or group doing business with Hyatt or 
seeking to do business with Hyatt.

READ BETWEEN  
THE LINES
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COMPETITION AND FAIR DEALING

We compete fairly — by providing the best experience for our guests. 
There are competition laws around the world designed to protect 
consumers and ensure a free marketplace. We comply with these  
laws and never attempt to restrict or restrain competition.

•	 �Never make agreements (in person or in writing, formally or 
informally) with competitors that could restrict competition.

•	 Deal fairly with all suppliers of Hyatt.

•	 Do not misrepresent facts when negotiating on behalf of Hyatt.

WATC H OUT FOR THES E T YPES OF AG REEMENTS

Making agreements with competitors to restrict competition  
is a serious violation of the law.

For instance, it is unlawful to:

•	 Divide markets

•	 Set prices

•	 Restrict production

•	 Boycott individuals or entities

19

READ BETWEEN  
THE LINES



How We Communicate  
Honestly and Transparently
•	 Responsible Communication

•	 �Accurate and Transparent Records  
and Financial Reports

20


