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CULTURE AND HISTORY  

Our mission: Inspire everyone to enjoy, love, and conserve the great outdoors.  
 
Five core values make Bass Pro Shops North America’s premier outdoor and conservation 
company.  
 

1. Making the Customer #1 — By providing genuinely friendly Ozarks hospitality and 

legendary service  

2. Delivering Quality and Value — Offering incredible products at a guaranteed low price  

3. Teamwork and Family – Reaching out to each other and working together to take care 

of our customers and each other  

4. Driven by Passion—To help connect people to nature, serve our customers and each 

other  

5. Ingenuity and the Pioneering Spirit—Relentlessly pursuing innovation and fostering 

creativity to do what’s never been done  

 
THE BASS PRO STORY  

Johnny Morris got his start in 1972, selling fishing tackle out of an 8-square-foot section in the 

back of his father’s liquor store in Springfield, Missouri. Since then, he has earned a reputation 

as one of the most visionary and influential retailers of the last 50 years, building Bass Pro Shops 

into one of the most successful and respected retailers in all of North America. Today, he is known 

as a retail and travel destination pioneer. Johnny’s passion for the outdoors, dedication to 

conservation and feel for the products and shopping experiences desired by outdoor enthusiasts 

helped transform the industry. He pioneered the concept of destination retail and created an 

outdoor gear enterprise that is one of the most beloved and well-recognized brands in North 

America.  

 

In 2017, Bass Pro Shops acquired Cabela’s to create a “best-of-the- best” experience with 

superior products, dynamic locations and outstanding customer service, becoming North 

America’s premier outdoor and conservation company. We use our shared values to deliver 

unforgettable retail experiences, unmatched equipment manufacturing, world-class resort 

destinations and outstanding customer service. Today, Bass Pro Shops and Cabela’s welcomes 

more than 300 million annual visitors to its 200 retail and marine center locations, winning awards 

for innovative retail stores and being honored as one of America’s top employers while ranking 

among the most reputable retailers in all of North America. Guided by the visionary leadership of 

noted conservationist Johnny Morris, together we’re doing more than ever to advance 

conservation, celebrate our cherished outdoor traditions, and inspire everyone to enjoy, love and 

conserve the great outdoors. 

 
 



 

 
Outfitter Handbook Page 2 of 3 Revised June 2021 

  

FIVE PILLARS, ONE PASSION  

 

Conservation – Leading North America’s Largest Conservation Movement 

Our conservation movement is focused on three major areas: connecting new audiences to the 

outdoors, protecting wildlife and wild places and advocating for our outdoor heritage. Guided by 

the visionary leadership of Bass Pro founder Johnny Morris, we’re rallying our passionate 

customers alongside dedicated team members, industry partners and leading conservation 

organizations, working together to shape the future of the outdoors and all who love it for 

generations to come. 

 

Omnichannel Retail – Your Adventure Starts Here 

Bass Pro Shops and Cabela’s welcomes more than 300 million annual visitors to our destination 

shopping experiences, with stores unlike anywhere else in the retail industry. We have been 

recognized by the National Retail Federation as one of the most innovative retailers in the 

industry. Today, we continue to ensure we have the right products at the right time so customers 

can make the most of every season. We’re also making significant investments to serve our 

customers regardless of how they want to shop. 

 
Outdoor Equipment Manufacturing – America’s Favorite Boats and ATVs. Built with 
American Pride 
In 1978, Johnny Morris revolutionized the marine industry when he introduced the world’s first 

professionally rigged and nationally marketed boat, motor and trailer packages. Our marine 

manufacturing division has been disrupting the outdoor industry for more than 40 years. Our wide 

range of products and robust independent dealer network plays a significant role in our overall 

success and contributes to our diverse portfolio of offerings within the outdoor industry. The 

addition of TRACKER Off Road ATVs and side-by-side vehicles, along with new fi shing and 

pontoon boats that offer excellent performance, innovation, value and world-class service, will 

have White River Marine Group making waves well into the future. 

 
Resorts and Outdoor Destinations – Experience Bass Pro’s Uncompromising Quality in a 
Vacation Destination 
Driven by Johnny’s passion for creating signature experiences that help families connect to nature 

and each other, our resorts and outdoor destinations invite guests who have long relied on our 

gear and boats to get closer to the outdoors like never before. Natural beauty, quality 

craftsmanship, attention to detail and family fun are the hallmarks of every location. These 

elements create a winning formula for our guests, who continue to reward us with record levels 

of growth. 

 
Bass Pro Shops and Cabela’s CLUB – Your Passport to the Outdoors 

The Bass Pro Shops and Cabela’s CLUB is a comprehensive customer loyalty program that 

allows customers to better connect with our company and the outdoors. Whether it's for sport, 

leisure or a little of both, the CLUB Mastercard® unlocks access to members-only perks like in-

store events, giveaways, and exclusive discounts and offers. As part of the CLUB, Members 

earn points for every purchase placed on their CLUB card. As points accumulate, Members 
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redeem towards FREE GEAR at Bass Pro Shops and Cabela’s or a free stay at Big Cedar 

Lodge. They also have access to legendary experiences that help them pursue their outdoor 

passions. 

 


